Thank you for participating in the “Using Type and Coaching to Help Others
Uncover and Honor their Values” webinar!
As promised, here is another handout with copies of many of the slides I showed
during the session.
Please note that I’m offering a discount on my Values Discovery Program to
everyone who attended the session. Go to this website for more information:
http://tinyurl.com/ValuesAPTi
I enjoyed interacting with you and hope to see you again sometime, perhaps on
another webinar, at a chapter meeting, or an APT conference.

-Vicky Jo :-D
Type Discovery Specialist / MBTI Master Practitioner
Professional Certified Coach
CPCC, PCC, IGIP, JCDC, ORSCer
VJ@TypeInsights.com
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Credentials
Using Type and Coaching
to Help Others
Uncover and Honor
Their Values

Qualifying Program was in 1996
MBTI Master Practitioner
in a Masters/PhD program
Type Discovery Specialist
Professional Life Coach
CPCC, PCC, IGIP, JCDC, ORSCer

COACHING

COACHING

Proud of.....?

COACHING

Resonance

COACHING

“...the
feeling-tone
implies an
evaluation.”
–C.G. Jung

In Gifts Differing, Isabel
Myers writes:
Each of these
combinations produces a
different kind of
personality, characterized
by the interest, values,
needs, habits of mind, and
surface traits that
naturally result from the
combination.

COACHING

COACHING

“Values are
quantitative
estimates of
energy.”
-C.G. Jung

•Values form one's personal principles. They are
what you believe in, what you see as important,
and want more of in your life.
•Values are what you uphold and cherish, and
therefore guide your decisions and actions.
•Values are underlying tenets that we adhere to
so as to achieve our purpose, intentions, or
aims.
•Values define who we are and what we stand
for. They are our identity.

COACHING

COACHING
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Values are easily
squashed by needs,
shoulds, and problems.
While values run deep
within us, they hide
themselves whenever
danger is sensed and it
feels unsafe. And
danger in this sense is
anything that gets in
the way of values –
which could be
practically anything.

Feeling
• Making evaluations based on what is important
using guideposts
– Personal values
– Interpersonal values
– Universal values
• Engage personally with the information
• Decide according to
– Impact on people
– Appropriateness
– Harmony
– Likes
– Dislikes
• Weighing different values
• Considering ethical and moral issues
• Attending to personal and relationship goals
• Having a belief in something

COACHING

COACHING

Fe

Fi = "valuing"

•Harmony with others
•Cares for others’ feelings
•Other-centered
•Shared values
•Immediate / Specific
Fi

•Harmony with self
•Cares for own feelings
•Self-centered
•Personal values
•Timeless / Vague
COACHING

COACHING
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a Values Conversation

INTP
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furthest from
consciousness /
demonic

COACHING

“We have only one god
and that's economics.”

COACHING

Values & The Johari Window
Known to Self

Known to
Others

Unknown to Self

Public Values…

Feedback…

What We
Learned from
Culture

Values I Am
Unaware Of

Unconscious…
Private…

Unknown to
Others

Values I Keep To
Myself

Values that Surface
Over the Course of
My Life or In New
Circumstances

“our psyche actually possesses an extraordinarily well-developed
evaluating system, namely the system of psychological values.”
COACHING

COACHING
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Extraverted sensing values the
sensuous appreciation of things.

COACHING

Extraverted intuition values
establishing potential connections
between things.

COACHING

Extraverted thinking values
discriminating and deploying ideas.

COACHING

Extraverted feeling values the
welfare of others in a group.

COACHING

Introverted sensing values the
efficient management of things.

COACHING

Introverted intuition values the
creation of symbols and the gift of
foresight.

COACHING

Introverted thinking values the
logical processes of defining and
categorizing.

COACHING

Introverted feeling dynamically
weighs the values in a given
situation, and draws moral
conclusions.

COACHING

The values definitions quoted on this page are taken from an article written by Dr. John Beebe.
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Hierarchy of Values
More Values!
Dominant Function
Auxiliary Function
Tertiary Function
Inferior Function

COACHING

COACHING
2-letter codes include Se, Si, Ne, Ni, Te, Ti, Fe, and Fi.

© Type Insights
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“The shadow usually
contains values that are
needed by consciousness,
but that exist in a form
that makes it difficult to
integrate them into one’s
life.”
-Marie-Louise von Franz

“The extravert, for instance, will
choose the majority view; the
introvert will reject it simply
because it is fashionable. Such a
misunderstanding is easy enough
because the value of the one is the
non-value of the other.”
-C.G. Jung

figures in conflict often represent the different valuations
of opposed “types” of psychological consciousness

COACHING

APTi
Association for
Psychological Type
International

COACHING
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www.VirtualTypeWorkshops.com

A Type Insights
Cognitive Process Series
COACHING

Ordinary Rubber Band
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COACHING

30-Day No Complaint Challenge

COACHING
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“The curious paradox
is that when I accept
myself just as I am,
then I can change.”

You must start from
where you are.

who you are
personality type models

-Carl Rogers

who you could be
coaching

COACHING

COACHING

Development

Move Toward Opposite

1. Know and honor your
natural type preferences;
2. Realize those values to the greatest
extent possible (be proactive);
3. Develop skills in order to grow and
integrate preferred and nonpreferred functions;
4. Encourage movement toward one’s
opposite type pattern.
COACHING

E
N
T
J

I
S
F
P

COACHING

Wheel of Life
The 8 sections in the wheel represent your
whole life. With the center of the wheel
representing 0 and the outer edge as 10, rate
your level of satisfaction around each life area by
drawing a line to indicate the extent of your satisfaction
(see example above). You may wish to color the
wedges in. Next, contemplate where and how each
section could be raised to a 10.
I invite you now to look at this wheel and consider how
you might have rated it when you were in high school
compared to how you rated it just now. Where have
you developed more consciousness?
COACHING

Wheel of Life
With any wedge that you did not rate with
full satisfaction, consider one action you
could take that would lead you to greater
satisfaction. That might include learning a new skill,
doing research, making a phone call, joining a health
club, signing up for a dating service -- you name it.
Now take in this Wheel of Life. Consider how you've
just interacted with it. What values surfaced during
this interaction, and how would you relate those values
to your type pattern?
Once again, you should be noticing that the common
denominator between coaching and typology is values.

COACHING

Timeline
Write your birth date beneath the dot at the left end
of the line. Next, invent a date that might be your
death and write that beneath the dot at the right of
the line.
Now contemplate the line. Everything you can
accomplish or achieve in your life is represented by
this line.
With that in mind, are you honoring the values that
you want to honor? Are you living your life
purpose? What needs to change to get your life on
course?
COACHING

Special discounted package price for APTi members
$250 (Normally $299)
Read all about it here:

http://tinyurl.com/ValuesAPTi
COACHING
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